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s recyeled resin producers and part-
ners. CXS has 450 sdlentists, chemists
and engineers and multtple testing facli-
tles throughout the woeld to perfoem the
requisite certification services. “Our part-
nership wih Cha provides our clients
with the peace of mind they need when
Jocking to mone toward cur model for

handling their rzcyelables saps Schrager.
*Wiceking with our staff and the experts at
Ctba, companies can be assured they are
getting a truly green’ product”

NextLfe works with recyders and cer-
tihed peoducers of recyded plastic resin
to source quality. post<onsumer recy-
date for its product manufacturing ef-
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Beyond Ordinary

NextLife seeks the extraordinary in plastics recycling.

he first thing that the folks & NextLife (www.NextLife.com) will tell you &

that they are not recyders—they're sustainabllity lonovators. Part coasult-
Ing firm, part product developer and part sustainabiliy soluticas provider

says NextLife founder and Co-chairman Danny Schrager.

change in the way we hande mudh of the
waste that ends up Lo cur landflls™ be
says. "X about creating atrue end-to-end
soluticn for retallers and consumers.”

TSE CONLEFT

Nextlfe designs axstom solu-
tlons, transforming clients’ plastic scrap

Into new sustainable plastic prodocts to
be sold on thelr shelves or used In their
operations. “As 2 company, we were asking
oursdves, ‘What will make recycling pro-
grams more effective at all bevels?’ What
wecame up wkh was 2 unigoe end-to-end
sohtion that 1s highly ¥isthle foe compa-
nles, employees and customen.”

NextLtfe Hurs the lines among all the players in the recycling process. -
Wath peices for recydables dropping, markets limeed, and the Industry 2
scrambling, NextLife, Boca Raton, Fla., seeks to create 2 continuum be-
tween retallers, manufacturers and the recycler. “We are finally dosing
the recyding loop, making ordinary plastic products extraordinary” f

‘When it comes to innovatica, the recycling industry has beena
leader for dacades. From the sarliest programs to today's expansive

operations. when people discuss bow technology and the mar-
ketplace can work together to deal with the enges of waste
the eny and raw ls, the recyding

industry remains ahead of the curve. Stil, as Iktle as 5 percent of
the plastic scrap generated in the US. each year ks recyded.

‘Whie the recycling Industry, ltke most others, has been af-
fected by the cument economic crisls, the NextLife team says It
believes the posshilities for exciting new applicaticas and solu- l
tlons are graater than ever before. *We are looking to tackle these \
challenges in a eaking way" Schragers

Sdllr‘lgu hnmm (hgm 3; wm‘lge{b:&nla recyding -
fidd, working wkh dients like Wal-Mart, Macys, Polo, Kohls
and other large refatlers. “We can be a catalyst for real systemic ‘
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BETTER THAN
THEY HAVE TO BE

Waste Processing Equipment, Inc.

lMAX-PAK'

Max-Pak baters are
“Buik Better Than
They Hawe To Be”
Becauss If you'se
not the biggest
bater compary
out there, you'd
Hetter buid &
better prodect,

1-800-225-6458

wwwmaxpakbalers.com

R O
In developing NextLife, Schrager and
his team wanted co les and custom-
ers to see real, tangthle results from their
recyding peograms. “The products and
the process are very powerful toward tell-
Ing the stoey of hut bow eflective recy-
dling can be to cur Ihes and to the compa-
ny bottom line. When someone asks the
questica, ‘Where does It all go?! we want
them to have an answer.” he says.

To do that, NextLtfe provides ks chi-
ents a sulte of services ranging from
waste management soktions to emiron-
mental au to life cycle assessments
and ‘gr«mdml d:;:pmm. with
NextUife, phastic begins 2 new life cyde
under the control of the source even after
It 1s removed and recyded. “It comes back
to the company and provides new pos-
sibilittes for revenue” Schrager says. The
company forms partnerships wkh exist-
Ing manufacharers and retallers of plastic
peodocts through licensing or contract
manufacturing arrangements, across all
categories, to produce NextLife branded
or NextLife certified plastic products.

THE PRECESS

The NextLife sustatnabilty “SWAT” team
of engl ng, design, merchandising
and marketing and pa e 5 as-
sists inthe dmbps nfmmg smnm able
peoducts with the retaller or Bicensee. All
NextUife peoducts must adhere to certaln
standards of Sustainabllity to bear the
NextUife brand. NextLifes Standards of
Sutalnability address five key peodoct
perfoemance Indicators: Integration of
recyded and sustainable raw materials:
carben footprint reduction; sustalnable
qualky and performance. packaging and
education; and support of the domestic

economy.

with what 1t calls a deep well of Lntel-
lectual capttal the company has enlisted
Ciba Expert Services (CXS), the North
American EHSsustainability consdting
arm of global plastics company. Ciba, to
peovide the sclence and certification for

fioets. “The recyclers are a critical part of
the peocess. We alm to Identify recyclers
that are transparent In the sourcing and
resin production peocess. Again, this s to
e that we i cred the right mix of
post<onsumer material for 2 particular
application” Schrager saps.

Scurces are tracked and, depending ca
the diert, plastic scrap from 2 particular
source canbe dedicated to spectficpeodust
manufacturing operations. For lnstance, 2
retaller’s plastic scrap can be dedicated to
peoducing new tndustrial and consumer
peoduct lines for Hs stores.

10EAS W ACTIDN

1n 2008, working together with Vanguard
Hastics, one of the largest backet manu-
facturers in North America, NextLife cre-
atd a shopping basket made from 25 per-
cent post-consumer plastic sourced from
the plastic shopping bags. Majee grocer
uhamupI such as Slnpea shop. G‘unsn Wzg!
mans, Hy Vee, Fred Meyer and others are
E::mnly Incorporating the Nextlfe bas-

into their stores across the country.

Nextlife also bas been working with
Wal-Mart ca postconsumer recyded
coasumer and lndustrlal peodocts for
the past two yeas. The company’s mar-
qneew;udms made from Wal-Mart’s
own plastic scrap launched In earky 2008,
These peoducts Incloded lawn and garden
edging sold under the *ReStore™ beand
name and 2 line of pllows made from
moce than 30 recycled plastic soda bottles
marketed under the NextLife name.

The team at NextLife says it believes its
model represents the wave of the fiture.
NextUife Is secking to bridge the gaps
among all the business components that
can make recyding and recycled products
part of cur Hves in ways we've never be-
foce contemplatad.

“Rtcanbea whole new world of sustain-
able, post-ccasumer recycled products
and makes recycling a win-win business
foe the recyder, retailer, consumer and
the planat—regandless of commodities
values, Scheager says. “Wih the sudden
de<line of recyeling markets worldwide,
today more than ever, dosing the recy-
ding boop Is an ideal way to malstain 2
long-term consistent rec ram”
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